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professional profile
Accomplished designer with experience in design, layout, illustration and production for print and web. Creative thinker with a talent for translating client ideas and goals into unique designs and logos. Perfectionist with exceptional work ethic who strives to deliver “over and above” the client’s expectations. Adept at finding ways to reduce costs without losing quality. Background includes experiences in aviation, tourism, and customer service environments. In addition, lover of all animals big and small.
Design experience: Advertisements, books, brochures, packaging, catalogs, logos, stationary, corporate identity, direct mail, web sites, signage, special occasion cards, maps, puzzles, diagrams. Experienced in print production including; color-correction, pre-flighting, management of print process, pricing, press checks and scheduling.
Computer skills: Highly proficient in InDesign, Illustrator, Photoshop, Acrobat, Dreamweaver; Mac and PC
career history
SASQUATCH ADVERTISING
2007–2008

Graphic Designer

Worked on and off-site as needed on design and production for this award-winning advertising agency while also studying part-time for BFA. Reported to Creative Director and handled a wide range of projects, often working to deliver projects quickly or within relatively small budgets.
· Designed invite for Cirque du Soleil event for Skamania Lodge, a high-end resort. Worked closely with client and account manager to create original piece that integrated Cirque du Soleil’s logo and design style. Oversaw production and delivered on time despite tight deadline.

· Created 15th anniversary identity package for Skamania Lodge–designed letterhead and envelopes that matched the client’s brand while also representing the anniversary theme.

· Designed pocket brochure targeted at motorcycle enthusiasts for Wiley X, a specialist eyewear company. Researched biker magazines to create brochure that would appeal to the target audience while communicating client’s brand.
· Provided design concepts and production for CamelBak retail catalogs by creating compact tables of information, master page templates, image placement and text edits as needed.
· Managed ad-resizing for Widmer Beer, CamelBak, Stoel Rives, and Wiley X. Preparation involved keeping new size as close as possible to original client approved design, pre-flighting, and providing high-resolution pdfs.
AQUENT 
2005–2006

Graphic Designer

Served as temporary designer for various clients across diverse industries, often stepping in mid-project or when clients were struggling to meet tight deadlines. Assisted with a variety of design and production projects, quickly learning the companies’ standards, processes and styles.

· Assisted the boutique design firm Creative Abandon with magazine advertisements, coupons and newsletter updates while using expert InDesign skills.

· Worked on various retail collateral for Hollywood Entertainment, quickly learning style guides and templates in order to contribute at a high level.

· Prepared vector images for various retail catalogs featuring top brands such as Nike and Pendleton while showcasing expert Illustrator skills and helping team meet deadlines.

· Designed invitations for special events, proposal covers, and maps for W&H Pacific, a large national engineering firm, which many times required implementing directions from remote team members.
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Ryan Graphics
2001–present

Freelance Graphic Designer

Provide graphic design and production services to a wide range of businesses. Work has included image correction and manipulation for an office furniture manufacturer, logo design for numerous clients, production work for an engineering firm and freelance assistance to an advertising agency.

· Completely overhauled website and revitalized brand image for engineering company, www.nwgeotech.com. Studied competition, created site structure, designed all site elements and programmed the site in HTML, Javascript and CSS using Dreamweaver.

· Designed 5 logos, which were published in “The Big Book of Logos #5” in 2008. Logos included work from various industries including home décor, aviation and retail clients.

· Created 8-page catalog supplement for Anthro, a high-end office furniture manufacturer, completing all work earlier than scheduled.

· Developed style guide for WaterTech, manufacturer of water filters, ensuring cohesive look and feel for all collateral. Redesigned spec sheets, user manuals and price guides for client.

· Designed and updated retail consumer packaging while on assignment for C2F and Michaels of Oregon while adhering to existing style guides and image licensing. Production included building mock-ups, creating die-lines, and preparing files for print.

· Photographed retail consumer products while on assignment for C2F and Michaels of Oregon. Prepared product, background, model, and setting for ideal aesthetics. Images were color-corrected; clipping paths were added and prepared for professional printing. 

· Established system for organizing design projects while on assignment at C2F, an arts and crafts retail distributor. System tracked each project deadline and communicated progress among team.
· Created own marketing pieces to promote design services and conducted direct mail campaigns targeting small business owners.
Additional non-design experience:

Served as a Customer Service Agent for Delta Airlines: Coordinated team members to provide exceptional service in often stressful environments. Received numerous letters of commendation from satisfied customers, and earned prestigious internal award for process improvement suggestions.
education
BFA in Graphic Design, Art Institute of Portland, Portland, OR (in progress)

AAS in Graphic Design, Portland Community College, Portland, OR

Certification in Graphic Arts, Skagit Valley Jr. College, Oak Harbor, WA 

awards and honors
2009

Logo Lounge’s upcoming book “Animals & Mythology”: dog logo selected for publication
2008

“The Big Book of Logos #5”: 5 logos were chosen, (aviation, animal, and real estate themes)
2007

Creativeshake.com, 4th Annual Int’l Design Competition: 1 Bronze Award and 2 Merit awards

2006

Creativeshake.com, 3rd Annual Int’l Design Competition: 1 Merit Award for the Set-to-Sell logo

